
Name: John Smith 

Television commercials are purposefully created. Each element of a commercial is specifically designed to have an impact on the audience. The 
elements work together to create an overall impression. 
 

Discussing common observations from 
regular television watching 

Watching and analyzing commercials Instructing students to watch a specific 
commercial at home and note specific details 

I will  
- Have a computer, projector and screen set up  
- Have selected 2 short commercials from www.adcracker.com. Show the first commercial and instruct the group to observe the construction of the 
commercial, example – sound as they watch it a second time 
- Elicit 5 elements and list on board. Show a second commercial twice and instruct groups (5) to observe for impact of assigned element 
- Have groups discuss impact of assigned element and share findings with class and ask for conclusions about target audience of commercial 
 

Timeframe: 15 minutes 



 

Name: John Smith Timeframe: 15 minutes 

Television commercials are purposefully 
created  

 
Main points: 
 - Each element of a commercial is 

specifically designed to have an 
impact. 

 - The elements work together to 
create an overall impression 

 
Details: 
 - Recognize 5 elements of a 

commercial 
 - Recognize the impact each 

element has on the audience 
  - Consider the target audience of a 

 specific commercial 
 

I know they: 
- Like action and a quick moving pace 
- Often enjoy commercials as much as programs 
- Are very comfortable with various forms of 
media 
   
I will get their attention by showing them a 
commercial before explaining anything. 
 
 

I will: 
- Have a computer, projector and screen set up  
- Have selected 2 short commercials from 
www.adcracker.com 
- Show the first commercial and instruct the group 
to observe the construction of the commercial 
- Show a second commercial 
-  Have groups discuss impact of assigned element 
and share findings with class 
 
 

They will: 
- Watch a brief commercial 
- Briefly brainstorm to come up with 5 elements 
of the commercial composition 
(images, sound, movement, text) 
- Watch a second commercial for impact of a 
specific element  
-  In groups discuss effect of one of the elements 
- Individual takes brief notes  
- Spokesperson for each group shares findings 
with class 
 

I will ask for suggestions as to who the target 
audience is and what leads to the particular 
conclusion. 
 


